you hear is doom and gloom you’re getting the
wrong message,” he explains.
“We want to inspire our kids to challenge
themselves and talking about the positive side
of business can help do that. We have so many
talented Geelong-bred people and we want to
attract them with the story of our success.”
But the company’s good news doesn’t stop
there.
Cotton On Group has revealed plans to add
227 jobs in Australia and overseas this year and
aims to maintain its sales growth record of 20
per cent a year.
Cotton On Group’s sales are forecast to rise
22.5 per cent in 2015 to $1.51 billion and, in 2016,
the company plans to open more than 100
stores as well as expand e-commerce with new
online sites and improved digital content.
Over the next three years, the group plans to
open 570 stores across the globe, taking the
total to almost 1900.

But despite the Cotton On Group’s
enormous global growth, Peter says there are
no plans to leave the company’s roots behind.
“We are really proud of our Geelong
heritage. It’s where we started and where we
continue to drive the global business from,” he
says. “Geelong is a city that’s been through
transitions in economy and employment base
and it’s always dealt with that change and been
so resilient.
“We have so many great entrepreneurial and
creative people in the region, plus a really lively
business and café culture, and these are all
things that the Cotton On brand reflects and
attracts.
“As a company, we are really aligned with
Geelong. It keeps us grounded and genuine.”
So what can be attributed to the Cotton On
Group’s phenomenal success?
The company’s smooth operations are cited
as some of the best in the business.
It has a direct sourcing model and fast
replenishment system for its products that rival
those of other global fast-fashion chains such as
H&M, Topshop and Zara.
A team of more than 60 designers and trend
forecasters in North Geelong and at four hubs
overseas design the company’s products, which
are manufactured by 170 suppliers at
330 factories – mainly in China and Bangladesh
– and are sent two to eight weeks later to seven
distribution centres in Melbourne, Brisbane,
South Africa, China, Singapore, California and
New Zealand.
While experts say this system can be
attributed to the company’s growth, Peter says
there’s no secret formula for its success.

Above: A recent campaign image from Cotton On Kids; far left: Former
Cat Brad Ottens is one of several players to visit Uganda with the
Cotton On Foundation; left: Lara Bingle in her role as a Cotton On
ambassador; below left: Pro surfer Sally Fitzgibbons and Cats skipper
Joel Selwood at Cotton On’s 2015 Run Australia program launch;
below: Thousands take part in Run Geelong each year.
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